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ADVANCING WOMEN IN LEADERSHIP



Jennifer Cyra, OfficeMax Inc.  •  Beatrix Dart, Rotman School of Management, University of Toronto  •  Dianne Craig, Ford Motor Company of Canada, Limited  •  Tory Clarke, Bridge Partners LLC
Shantella Cooper, Lockheed Martin Corporation  •  Mary P. Davis, CSC  •  Erica Coogan, Moss Adams Wealth Advisors LLC •  Jana J. Davis,  HCA

Sherry Chris, Better Homes and Gardens Real Estate  •  Kelly McNamara Corley, Discover Financial Services  •  Jingrong Jean Cui, Pfizer Inc.  •  Jamie Chung, Wal-Mart Stores, Inc.
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Mary Davis: a WOMaN 
WOrTH WaTCHiNG

We salute Mary Davis, VP,   
ITIS Client Delivery, Information 
Technology Infrastructure 
Solutions (ITIS), selected by  
the Diversity Journal for  
“Women Worth  
Watching”  
in 2013.

CSC is an Equal Opportunity Employer, M/F/D/V.

 FOSTERING A DIVERSE AND 

iNCLUsivE
CULTUrE

“At CSC, we  
believe that 
diversity empowers 
creativity and fosters 
collaboration, openness 
and innovation. It brings 
together unique perspectives, 
fresh ways of thinking and new 
insights for solving our clients’ 
most intractable IT challenges.”

— Jose S. Jimenez 
    CSC Chief Diversity Officer
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HEADQUARTERS: 

New York City 

WEBSITE: 

www.bridgepartnersllc.com

BUSINESS: Executive search, 
with a focus on senior-level 
diversity

REVENUES: $1-5 million

EMPLOYEES: 5 

TITLE: 
Co-founding Partner

EDUCATION: MA, University 
of Edinburgh

FIRST JOB: Executive search

MY PHILOSOPHY: 

Relationships and integrity 
are everything.

FAMILY: 
I grew up in the U.K. and still 
have roots there but have 
lived in the U.S. for over a 
decade. We now have a  
little American boy, so I 
need to figure out baseball.
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“Don’t tell these YOUNG WOMEN that hundreds 
have gone before them if that isn’t the case.”

›	 What college courses do you  
 suggest for aspiring leaders?   
 If one has a strong career  
 vocation then, of course, take the  
 appropriate courses. However,  
 I am a strong believer that  
 education is about how to learn,  
 as well as what you learn—be  
 passionate about what you study  
 and ensure that you are exposed  
 to new experiences and people. 

›	 Is there an educator who had a  
 profound impact on your career  
 and/or life? If so, what did they do  
 to motivate you?  My family and  
 professional mentors have had  
 a greater influence than  
 educators. I was incredibly lucky  
 to work for a couple of extremely  
 inspiring, open, and altruistic  
 executives early in my career.

Clarke

Company and Executive Women Worth Watching®  2013 Award Winner

Tory Bridge Partners LLC

I
N TERMS OF ADDRESSING  
THE GAP IN STEM, IT 
SOUNDS OBVIOUS, BUT 
IT’S ALL ABOUT DIVERSITY. 

Statistics show that there is not a lack of 
interest in STEM from young women 
at school and, although the numbers 
drop at graduate level, they are still  
significant. In fact, many young women 
even begin their career in STEM.  

The biggest challenge is that many 
leave the sector because they are not 
shown a path to success and the culture 
does not understand the importance of 
highlighting this path.

Show girls and young women that 
they can be successful in STEM and they will aspire to being a part of that world. 
Show them positive female role models (or even just role models who don’t fit the 
typical “brogrammer” versus “nerd” stereotype) and they will want to be that person. 
Show them that there are many, many different career paths within STEM and they 
will explore. Show them the impact that they can have on the world through a STEM 
career and they will want to be a part of it.

We know there are many successful women in STEM leadership roles—while it 
may not come naturally to some of them, we must ask them to step up and show us 
all how they did it. The stories they tell may not be pretty—undoubtedly many of 
them had to learn how to thrive in an environment that did not encourage their  
success—but by talking openly about what they achieved, they will encourage others 
to follow in their path.

Frequently in my role, when we talk to clients about their desire to fill a new 
senior-level position, there isn’t a great level of existing diversity, but there is a 
desire to change that. We don’t need to tell potential candidates a “perfect story,” 
but we do need to be honest and open, to present the challenges as well as the 
opportunities. 

There is little value in “pinkifying” STEM, an apparent trend in current promotional 
campaigns, when the reality is different. Don’t tell these young women that hundreds 
have gone before them if that isn’t the case. Instead tell them that they will be part of a 
“revolution” and while they may have a cultural fight on their hands, they can succeed 
if they grasp the challenge. My guess is that many will step up.
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